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There are few more telling signs of Bordeaux’s expertise at blending tradition 
and modernity than by following the handover from one generation to the 
next. Inevitably with a region that has such a long history, and that is 
essentially run by a handful of powerful families, estates are passed down 
more frequently than they are bought and sold on the open market. This 
makes tracking the changes difficult sometimes, but is essential to 
understanding the region. And no-one right now better personifies this than 
the Moueix family. 
 
Forever associated with Pomerol and Chateau Pétrus, the Moueix name has 
been powerful across several spheres of Bordeaux since arriving in the 1930s 
from the Corrèze region of central France. The patriach at the time, Jean, 
bought the run-down Château Fonroque in Saint Émilion in 1931, which 
passed down to his eldest son Jean-Antoine (and is still owned by one of his 
great grandsons, Alain Moueix). Jean’s second son Jean-Pierre, no doubt 
aware that his brother was set to inherit the wine estate, opened a merchant 
house in nearby Libourne in 1937, building up over the following decades a 
powerful empire of merchant houses and chateaux almost entirely on the 
Right Bank of Bordeaux (the family also has a small stake in Chateau 
Montrose). This side of the business continued to grow as Jean-Pierre’s two 
sons, Jean-François and Christian, came on board to work alongside their 
father, with Christian at the head of Libourne-based Etablissements JP 
Moueix and his elder brother at the head of Bordeaux-based merchant firm 
Duclot. Along the way, with the initial 50% stake bought in 1964, the family 
acquired Pétrus. 
 
Jean-François has owned Chateau Pétrus since the late 1960s, while 
Christian has the other chateaux in the stable – today almost entirely in Saint 
Emilion and Pomerol, most famously Hosanna and Chateau Trotanoy. The 
charismatic Christian Moueix, however, has been very much the public face of 
the company, meaning that when the split of assets became clearer last year, 
following the retirement of Jean-François, there was some shock. 
 
Chateau Pétrus, which was associated so closely with Christian and had used 
the same winemaking team as all the Moueix estates, was given its own wine-



maker, its own vineyard workers, and would now be treated as an entirely 
different entity (although some distribution still goes through JP Moueix). The 
two sides of the family refocused their energies on their own businesses, and 
the fourth generation of Bordeaux Moueix-es stepped forward. 
 

 
At Pétrus and Duclot this means Jean- François’ 25 year old son Jean, freshly 
back in Bordeaux (since April 2009) from three years of travelling, then 
working in wine and banking in Asia and the United States. Over at JP 
Moueix, it is Christian’s 34-year old son Edouard, who has been quietly 
working alongside his father since 2003, but is now taking an increasingly 
high profile role. 
 
‘There was never any doubt within the family over who owned what,’ says 
Edouard. ‘But when my father and uncle began to talk about handing over to 
the next generation, they felt there was a need to make things clearer to the 
outside world. 
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On one level, these are two very different characters. Edouard was brought 
up in Paris, and attended boarding schools in England and France before 
studying business in Berkeley and London and arriving full-time in Bordeaux 
aged 27. He may have spent his summers working in the cellars at this 
father’s estates, but he is very much the product of an international 
upbringing, polished, charming and every inch the gentleman farmer. Jean, in 
contrast, was born and bred in Bordeaux, attending a smart private school 
where he remembers feeling he had ‘Moueix and Pétrus tattoed on my 
forehead’. 
 
The cousins also have very different roles. Over at Duclot, Jean is in charge 
of a large, multinational business with a host of different commercial arms, 
including the traditional négociant structure of Duclot and Duclot Export, 
several online wine businesses, distribution companies both in France and 
abroad, wine bars and shops in France and Belgium, even Cash and Carry 
outlets near Paris. In 2010, Jean oversaw the opening of the flagship 
Bordeauxthèque in Paris’ Galleries Lafayette, a high-end store specialising in 
selling Bordeaux glamour direct to a willing public. ‘Duclot has more ways to 
distribute wine than pretty much any other négociant in Bordeaux,’ says Jean. 
‘We are now looking at developing our consumer and our distribution side, 
and hope to open further Bordeauxthèques in Tokyo, Shanghai and other 
major cities, while developing the warehouse style Cash-and-Carry outlets in 
other areas – matching the right distribution to the right places’. 
 
At JP Moueix, in contrast, Edouard’s father Christian shows no sign of retiring 
(‘he’s a winemaker,’ says Edouard with a proud smile, ‘which means he can 
never retire, will never retire’). The focus is very clearly on the wine properties, 
and distributing wines of their own and other Bordeaux estates, as well as 
their California vineyards of Napanook and Dominus. Father and son split 
their roles in an informal manner. ‘There is no need for a revolution here, we 
make our decisions as a team in the way that we always have done. But the 
division has had a positive effect: my father spent most of his life building up 
Pétrus’ reputation, and now we need equal focus on our own properties.’ 
 
At the same time Edouard is building up a new arm of the business, a Left 
Bank specialist subsidiary of JP Moueix called Autres Rivage. ‘It seems clear 
to me that on the Right Bank, our business is about consolidation and 
progressing quality. The real growth possibilities for us are on the Left Bank, 
and I hope to triple our business here over the next five years.’ 
 
But if all this sounds like the two branches of the Moueix family are further 
apart than they have ever been, in philosophy at least they remain in line, with 
an almost old-fashioned view of their responsibilities. ‘I believe Bordeaux is 
taking a wrong turn by making the lives of most small producers, and most 



wine merchants, a living hell,’ says Edouard. ‘We want small producers to 
benefit from our distribution channels, and have never bought a generic 
Bordeaux at less than €1000 (per tonneau) but the Bordeaux system makes it 
harder and harder for us to keep doing that. For the system to survive, more 
Bordeaux estates need to realise that we all need the smaller estates to work 
to keep Bordeaux connected to younger consumers, to the next generation of 
wine drinkers.’ 
 
It’s no surprise that his cousin agrees with him. Right from the moment you 
meet Jean it is clear he has an independent spirit that means he would be 
happy to stir things up if it get results. ‘Living here, it is easy to think the 
privileges and the money associated with these chateaux is ‘normal’, but 
being in such a privileged position is extremely dangerous. The pressure that 
chateaux put on themselves to keep outdoing each other on pricing is making 
the whole system highly unstable. We could raise the price of Pétrus several 
times over, because we know what happens to it on the secondary market, 
but we don’t because we believe that we have a responsibility to the wider 
marketplace. The only reason to do so is ego’. 
 
Wine To Try: Hosanna 2008 ***** (19 points) 
Elegant and structured, yet bursting with fruit and offering a full burst of 
Pomerol pleasure, this has layers of chocolate and violets, and needs a good 
few years before approaching. 70% merlot, 30% cabernet franc. 
£160 (Fine & Rare); 14%ABV. Drink 2015-2035. 


